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ABSTRACT 
For the past two decades, gift-exchanging behaviors have been discussed in the 
field of consumer research. However, most studies of this behavior have primarily 
looked at it from the gift giving perspective, and very few studies have been 
conducted from the gift receiving perspective. The focus of this project is to study gift 
exchanging behavior from the perspective of gift receiving and how a person feels 
when a gift is received. 
This study examines the effects of three factors of gift receiving, (i.e., the 
relationship between the giver and recipient, the usefulness of the gift, and the 
appropriate occasion). Results from an experiment revealed that a positive close 
relationship between the giver and recipient and an appropriate occasion are 
positively correlated to the recipient's satisfaction. The usefulness of the gift is 
negatively correlated to the recipient's satisfaction. Implications and limitations of 
these findings are also discussed. 
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The first section of this chapter describes the incentive and interests in 
conducting a gift-related study. This is followed by the research objective of this study 
and finally, this chapter ends with the outline of this study. 
1.1 Introduction 
Last summer some friends visited Hong Kong on business trips. On their 
weekend breaks, I took them shopping for gifts to take home for their families and 
friends. Some shopped for their husbands/wives, boy friends/girl friends, or children; 
others bought something for themselves to remember Hong Kong. Some took a longer 
time than the others, some felt excited about selecting gifts, while others felt bored 
and stressed. As an outsider, it was very interesting for me to watch different people 
buying different gifts for different people in various relationships. Then there were 
some questions that came to my mind, “How do gift recipients feel when they receive 
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these gifts?" "Are they happy to receive any gifts, or are they only happy to receive 
certain gifts?" “Do they feel comfortable or disappointed to receive gifts?" “If they 
are happy to receive gifts, what factors make them feel happy or even happier?" 
With this gift-shopping incident, I became more interested in gift related studies. 
From my preliminary research, I found that many studies have been conducted from 
the gift giving perspective in terms of gift selection, the giver's motivations, and gift 
purchasing process, etc. However, only a few studies have been conducted from the 
gift receiving perspective. Therefore, this study will contribute to gift related study 
from the gift receiving perspective. 
1.2 Research Objective 
The objective of this project is to determine how people feel when they receive 
gifts and to answer the questions, “Are they happy to receive gifts?" and “If they are 
happy, then what factors influence their happiness?" Also, “if they are happy and 
satisfied in receiving gifts, will they give a gift in return to reciprocate?" 
In order to answer the above-mentioned questions, a conceptual framework 
which is a contemporary view of the relationships among beliefs, feelings, attitudes, 
behavioral intention, and behavior will be employed. Using this conceptual 
framework, a conceptual model from gift receiving behavior will be proposed. Then 
data will be collected to empirically test this model of consumer's gift receiving 
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behavior to learn how people feel/respond and what factors contribute to their 
satisfaction when they receive gifts. 
1.3 Outline of this Study 
The rest of this paper is organized as follows: In Chapter 2, a review of literature 
in gift receiving is completed and then a conceptual framework with a conceptual 
model is presented and hypotheses are proposed. Next, the methodology used in this 
study is presented in Chapter 3. In this chapter research design, the sample and 
sampling procedures, data collection procedures, manipulations, operationalization of 
constructs, and statistical data analysis procedures are discussed. In Chapter 4, results 
of this study are examined and discussed. Finally, managerial implications, limitations, 
and future research directions are discussed in Chapter 5. 
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CHAPTER II 
LITERATURE REVIEW AND MODEL DEVELOPMENT 
2.0 Overview 
The first section of this chapter presents a review of relevant past studies in the 
area of gift giving and receiving behaviors. This is followed by the conceptual 
framework based on the contemporary view of the relationship among beliefs, 
feelings, attitude, behavioral intention, and behavior. Based on the conceptual 
framework, a conceptual model is then presented. Finally, causal relations among 
constructs specified in the conceptual model are discussed and hypotheses of these 
relations are proposed. 
2.1 Previous Research 
Gift exchanging is a universal behavior and it has been a long-standing interest 
in anthropology, sociology, and psychology (Sherry 1983; Wolfinbarger 1990; Beatty, 
Kahle, and Homer 1991). Giving and receiving gifts are important activities in most 
societies. People build reciprocal relations by engaging in a pattern of giving, 
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receiving, and giving back (reciprocating), forming bonds of trust and dependence in 
the process that assist them in their every day lives. 
For the past two decades, gift-exchanging behaviors have been discussed in the 
field of consumer research. This research has focused primarily on gift giving 
behaviors, rather than gift receiving behaviors. Belk (1979) attributes four functions 
to gift giving: communication, social exchange, economic exchange, and socialization. 
Sherry (1983) also suggests that gift giving has social, personal, and economic 
dimensions. The purposes for gift giving are to mark important life events, to 
establish and maintain interpersonal relationships, to create a medium of economic 
exchange and to socialize children into the customs of society (Belk 1979). A review 
of literature also reveals that there have been studies that focus on product category 
selection and pricing issues (Heeler et al. 1980; Lutz 1979; Tigert 1979; Otnes et al. 
1993), gift research and purchasing process (Banks 1979; Sherry 1983; Goodwin, 
Smith, and Spiggle 1990), giver's perceptions of the recipient's needs and tastes (Belk 
1979), and giver's motivation (Sherry 1983; Wolfinbarger 1990; Goodwin, Smith, and 
Spiggle 1990). 
Despite abundant findings from the gift giving perspective, little is known about 
the motives, intentions, and roles associated with gift receiving behaviors (Areni, 
Kiecker, and Palan; 1998). Therefore, the purpose of this study is to propose and 
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conceptually test the model of consumer's gift receiving behavior to leam how people 
feel and respond and what factors contribute to their satisfaction when they receive 
gifts. 
2.2 Conceptual Framework 
There are two perspectives, either unitary (one-component) or multi-component 
view in terms of attitude formation. From the one-component perspective, one view 
was proposed that attitude formation was based on cognition (beliefs) by Martin 
Fishbein and Icek Ajzen in 1975. Attitude is described as a learned predisposition to 
respond in a consistently favorable or unfavorable manner with respect to a given 
object (Fishbein & Ajzen 1975). In their study, they also proposed the causal 
relationships among belief, attitude, intention, and behavior. 
The more popular definition from the multi-component view was that attitude 
consists of three classes of response: cognitive, affective, and conative (Zanna 1988). 
This view, popularized by Milton Rosenberg and Carl Ho viand in the early 1960s 
(Rosenberg and Hovland 1960), basically suggested that an attitude consists of what 
we think, how we feel and what we are inclined to do about an attitude object. 
The cognitive component refers to one's beliefs and perceptions about objects. 
For example, for some products such as a washing machine, a color TV, or a personal 
computer, consumers' attitudes toward choosing particular brands may depend 
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primarily on the product's practical functions such as how good the functions are or 
how fast they can run. Their attitudes are based on what they believe. Affective 
component, on the other hand, refers to one's preferences based on one's 
affect/feelings, or how one feels. For example, customers' attitudes toward choosing 
certain types of clothes, music, movies, or furniture, can be based on whether they 
like them or not. Therefore, feelings may be a primary determinant of attitude. In 
some cases, however, both beliefs and feelings influence attitude. An example would 
be in selecting a sports car, the consumers' overall evaluation (attitude) will depend 
on the belief in its functional benefits as well as the feelings of prestige. 
The premise of this study is that the intention to reciprocate is determined by the 
attitude toward gift receiving, and the formation of the attitude toward gift receiving is 
based on the recipients' beliefs and/or feelings. Therefore, a more contemporary view 
of attitude is employed and illustrated in Figure 1. From this perspective, attitude has 
two components: (1) cognitive component (beliefs and perceptions), and (2) affective 
component (feelings). In other words, one's overall evaluation (attitude) is driven by 
his/her beliefs and/or feelings. In the more contemporary view of attitude, the 
conative component (behavior) is not seen as a determinant of attitudes. (Zanna 1988) 
Instead, attitudes are viewed as a determinant of conative component (behavior). 
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Figure 1 
Contemporary View of the Relationships among Beliefs, Feelings, Attitude, 









2.3 Conceptual Model 
With the more contemporary view of attitude as the conceptual framework, the 
conceptual model of factors affecting gift recipients' intentions to reciprocate was 
then derived. Personal interviews were conducted with 20 college students to identify 
various beliefs/perceptions and feelings that may affect a gift recipient's attitude 
toward gift receiving. The various beliefs/perceptions identified by the interviewees 
were then used to conceptualize the model of factors affecting gift-receiving behavior. 
The conceptual model illustrating the conceptual framework is shown in Figure 2. 
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According to the conceptual model, intention to reciprocate is positively affected 
by the attitude toward gift receiving. Attitude toward gift receiving is positively 
affected by three variables of cognitive components (beliefs), namely, the close 
relationship between the gift giver and recipient (closeness), the usefulness of the gift 
(usefulness), and the appropriateness of the occasion (occasion), and one variable of 
affective component (feelings), which is positive feelings (feelings). 
Figure 2 
The Conceptual Model 
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2.4 Hypotheses 
Each of the causal relations and hypotheses among the constructs in the 
conceptual model is discussed below. 
2.4.1 The Effect of Attitude toward Gift Receiving on Intention to Reciprocate 
Based on the conceptual framework, behavioral intention is determined by 
attitude (Zanna 1988). Intentions are assumed to capture the motivational factors that 
influence a behavior. They are indicators of how hard people are willing to try, or how 
much of an effort they are planning to exert, in order to perform the behavior (Ajzen 
1991). As a general rule, the stronger the intention to engage in the behavior, the more 
likely should be its performance. 
In the case of gift receiving behavior, students in the interviews conducted at the 
early stage of this study indicated that they believed that giving another gift in return 
to the giver after receiving a gift would help to maintain a good relationship. Also, the 
more favorable their attitude was toward the gift receiving experience, there was a 
stronger intention to reciprocate. A review of literature also supports these findings 
(Gouldner 1960; Johnson 1974; Banks 1980; Schieffelin 1980; Sherry 1983). 
According to an assumed norm of reciprocity elaborated by Gouldner (1960)，an 
individual is obliged to give, to receive, and to reciprocate. Sherry (1983) also 
indicated that "Giving too much, to little, or too late can strain a relationship to the 
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point of dissolution." Therefore, based on the findings discussed above, it is 
reasonable to propose the following hypothesis: 
Hi: Attitude toward gift receiving is positively related to intention to reciprocate. 
2.4.2 The Effects of Closeness, Usefulness, and Occasion on Attitude toward Gift 
Receiving 
Students from the interviews also indicated three personal beliefs that were 
highly related to the attitude toward gift receiving. The first belief is the close 
relationship between the giver and the recipient. Insights from the interviews showed 
that if the giver is close to the recipient, then the recipient has a more favorable 
attitude toward gift receiving while if the giver is not close to the recipient, then the 
recipient has a less favorable attitude toward gift receiving. Findings from literature 
also indicate that the nature of the relationship between the giver and the recipient 
strongly influences the givers, motivations and the recipients" interpretations (Heeler 
et al. 1980; Sherry 1983: Caplow 1984; Otnes et al. 1993; Areni el aL 1988: Larsen 
and Watson 2001). 
The second belief is the usefulness of the gill. Sherry (1983) defined gifts as 
•'Virtually any resource, w hether tangible of intangible, can be transformed into a gift. 
Objects, services, and experiences my be conferred as gifts/" The students interviewed 
indicated that they have a more favorable attitude toward gift receiving if the gift 
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received has practical functions. In other words, they like to receive gifts that they can 
make good use of in their daily lives. Larsen and Watson (2001, page 891) also 
supported the argument that “gifts may also be valued for their utilitarian 
characteristics or attributes (i.e., functional value)." 
The third belief is based on the appropriateness of the occasion. Findings from 
the interviews also showed that the attitude toward gift receiving is more favorable if 
the recipient receives a gift on an appropriate occasion, such as birthday or Christmas, 
than without an occasion. A review of literature also supports that different gifts are 
given in different occasions (Park 1998; Larsen & Watson 2001). 
Based on the discussion above, the following hypotheses are proposed: 
H2: A close relationship (closeness) is positively related to attitude toward gift 
receiving. 
H3: Usefulness of the gift is positively related to attitude toward gift receiving. 
H4: Appropriateness of the occasion is positively related to altitude toward gift 
receiving. 
2.4.3 The Effect of Positive Feelings on Attitude toward Gift Receiving 
From the interviews, students indicated that positive feelings had a great impact 
on their attitude toward girt receiving. If they are happy or excited about receiving 
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gifts, their attitudes toward gift receiving become more favorable. Therefore, it is 
reasonable to propose the following hypothesis: 





This chapter presents the research methodology used in this study. Specifically, 
the research design of the study is discussed in the first section. This is followed by a 
discussion of the sample and the sampling procedure in the second section. Data 
collection procedures, manipulation, and operationalization of constructs are then 
discussed in the third, fourth, and fifth sections while data analysis procedures used in 
the study is discussed in the sixth section. This chapter ends with a discussion of the 
research activities. 
3.1 Research Design 
The objective of this study is to propose and empirically test the conceptual 
model of antecedents and consequences of gift receiving behavior. The antecedents 
and consequences of gift receiving behavior imply causal directions among various 
constructs. As such, a path analysis or structural equation modeling analysis is needed 
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to test the causal directions. The causal relations among these constructs were then 
tested by the analysis of the structural equation model. 
3.2 The Sample and the Sampling Procedures 
To empirically test the model, a sample with a high level of exposure to gift 
receiving was needed for this study. Undergraduate students in The Chinese 
University of Hong Kong were chosen as subjects for this study. This group of 
subjects was around 20 years old and was more likely to receive gifts from 
grandparents, parents, relatives, and friends than to give gifts. 
Convenience sampling method was employed and subjects were approached in 
the University Library. A total of 192 copies of useable questionnaires was collected. 
In terms of the demographic characteristics of the sample, the subjects ranged in 
age from 18 to 23, with a mean age of 20.2 and 50% were male. Twenty-five percent 
of the subjects studied were in the first year, 51.04% in the second year, and 23.96% 
in the third year of their undergraduate studies. 
3.3 Data Collection Procedures 
Subjects were approached in the University Library and were asked if he or she 
was an undergraduate student. If the subject's answer was positive, then the subject 
was asked if he or she was willing to participate. If the consent was granted, the 
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subject was randomly given one of the 16 versions of a self-administered 
questionnaire. Note that randomizing treatments (i.e., the 16 different versions of 
questionnaires) to subjects was much more practical than randomizing subjects to 
experimental conditions. Also note that each scenario of the questionnaire represented 
one and only one of the 16 experimental conditions. 
3.4 Manipulations 
People receive different gifts from different givers on different occasions. 
Therefore, in order to generate data to test the conceptual model and help respondents 
to recall a particular gift receiving experience, a particular gift-receiving scenario was 
needed to induce responses from the subjects. A 2(closeness) x 2(usefulness) x 
2(occasion) experiment was conducted to create eight different scenarios for the 
study. 
The two closeness conditions, whether the giver is close or not close to the 
recipient, were created by manipulating the statement in the scenario. In the close 
condition, it is stated "Peter is a good friend of yours from school whom you have 
known for 2 years. Right now you are both in the same class. You study together, do 
the group projects together, have lunch together, and even ride home on the train 
together.. In the not close condition, it is stated "Peter has been one of your 
classmates for the last 2 years but you have never had lunch with him or participated 
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together on group projects. You consider him more of a school acquaintance than a 
friend.” 
The two usefulness conditions, whether the gift is useful or not useful, were also 
created by manipulating the statement in the scenario. In the useM condition, it is 
stated, “After thanking him, you carefully opened the gift and found that it was a 
watch. You looked at the watch and wondered why it looked so familiar. Suddenly 
you remembered seeing a similar watch in the City Chain watch store at the shopping 
mall last week. The price of the watch was about HK$500." In the not useful 
condition, it is stated, "After thanking him, you carefully opened the gift and found 
that it was a Hello Kitty doll. You looked at the Hello Kitty doll and wondered why it 
looked so familiar. Suddenly you remembered seeing a similar doll in the store at the 
shopping mall last week. The price of the Hello Kitty doll was about HK$500." 
The two occasion conditions, the gifts were given in the appropriate occasion or 
not in the appropriate occasion, were created by manipulating the statement in the 
scenario. In the occasion condition, it is stated, "Last Saturday was your birthday and 
he gave you a birthday gift." In the no-occasion, it is stated "Last Saturday, Peter 
unexpectedly gave you a gift. That day was not a special occasion such as birthday, 
Christmas or graduation." 
Besides the closeness, usefulness and occasion manipulations, gifts received 
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from different genders may have different impacts on recipient's feelings; therefore, 
Peter and Amy representing a male and female giver were also manipulated in the 
scenarios. Totally, there were 16 different scenarios, 2(closeness) x 2(usefulness) x 
2(occasion) x 2(gender). As such, besides eight different scenarios in the "Peter" 
version, there were also eight different scenarios in the “Amy” version. In total, there 
were 16 scenarios and those 16 scenarios were distributed to both male and female 
respondents in equal numbers. 
Appendix 1 illustrates the 16 scenarios manipulations. 
3.5 Operationalization of Constructs 
There are altogether six constructs in the conceptual model: closeness, usefulness, 
occasion, feelings, attitude toward gift receiving, and intention to reciprocate. The 
generation and selection of questionnaire items was based on the responses from the 
personal interviews conducted in the early stage of the study. The specific 
operationalization of the constructs is described below. 
Closeness The degree of close relationship with the gift giver is measured by 
a 4-item 7-point Likert scale anchored with “strongly disagree" to “strongly agree." A 
sample item is “ Peter is very close to me." 
Usefulness The usefulness of the gift is measured by a 3-item 7-point Likert 
scale anchored with "strongly disagree" to "strongly agree." A sample item is “ The 
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gift that Peter gave me is very useful." 
Occasion The appropriateness of receiving the gift for the occasion is 
measured by a 3-item 7-point Likert scale anchored with “strongly disagree" to 
“strongly agree." A sample item is “ I think Peter gave me the gift for an appropriate 
occasion." 
Positive Feelings The feelings toward gift receiving is measured by a 4-item 
7-point semantic differential scale anchored with “not at all" to "extremely" A sample 
item is “ In terms of my feelings toward receiving the gift from Peter; I feel…” 
Attitude toward Gift Receiving The attitude toward gift receiving is measured 
by a 3-item 7-point Likert scale anchored with "strongly disagree" to "strongly 
agree.” A sample item is “ Overall, I like the idea of receiving the gift from Peter." 
Intention to reciprocate The intention to reciprocate is measured by a 
3-item 7-point Likert scale anchored with “strongly disagree" to "strongly agree." A 
sample item is ‘‘ It is likely that I will give a gift to Peter in the future." 
The measures are shown in the Appendix 2. 
3.6 Data Analysis 
Two data analysis procedures were performed in this study: (1) manipulation 
check, and (2) structural equation modeling. The detail of each analytical procedure is 
explained below. 
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3.6.1 Manipulation Check 
Since the reliability of the multi-item scale exceeded 0.7, three composite scores 
for closeness, usefulness, and occasion were generated by averaging the items in each 
scale. The objective of generating the composite scores was to use them in the 
manipulation check. 
For the manipulation check, separate ANOVAs were run on closeness, usefulness, 
and occasion to determine whether subjects in the two closeness groups, the two 
usefulness groups, and the two occasion groups differ, respectively. 
3.6.2 Structural Equation Modeling 
To test the hypothesized relationships among constructs specified in the 
conceptual model, a structural model approach was employed. This approach was 
selected because a structural model can be used to specify and test the phenomenon 
under study in terms of hypothesized cause-and-effect constructs and their indicators 
(Bagozzi 1981; Ryan 1982). Because each equation in the structural equation model 
represents a causal link rather than a mere empirical association, the structural 
parameters do not, in general, coincide with coefficients of regression among 
observed variables. Instead, the structural parameters represent relatively unmixed, 
invariant, and autonomous features of the mechanism that generates the observed 
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variables. The software programs used to conduct the path analysis in this study were 
PRELIS 2 (Jroeskog and Sorbom 1989), and LISREL 8 (Jroeskog and Sorbom 1993). 
The data collected were input into PRELIS 2, which generated the covariance 
matrix to be used as input for LISREL 8. Generally, a structural equation modeling 
analysis consists of two sub-models: (1) the measurement model which specifies the 
variables for each construct and assesses the reliability and validity of each construct 
for estimating the causal relationships (Hair et al, 1998); and (2) the structural model 
which specifies the causal relationships among the latent variables and describes the 
causal effects and the amount of unexplained variance (Jroeskog and Sorbom 1989). 
3.7 Research Activities 
In-depth personal interviews and preliminary survey on useful gifts were 
performed in this study. 
3.7.1 In-Depth Personal Interviews 
3.7.1.1 Objective of In-Depth Personal Interviews 
After the formulation of objective and literature reviews, personal interviews 
with 20 undergraduate students (12 males and 8 females) at The Chinese University 
of Hong Kong were conducted in order to collect general information about gift 
receiving and to determine what attributes or factors influence a recipient's attitude 
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toward gift receiving. 
3.7.1.2 Method of In-Depth Personal Interviews 
Interviewees were approached and randomly selected on the campus. They were 
asked with the following questions: 
"What kinds of gifts have you received in the last two years?" 
"What kinds of gifts you would like to receive in the future?" 
"Who has given you gifts in the last two years?" 
“For what occasions have you received gifts?" and 
"What do you feel when you receive gifts?" 
A detailed script of these personal interviews is shown in Appendix 3. 
3.7.1.3 Results of In-Depth Personal Interviews 
When asked about the gift giver, 75% of interviewees had received gifts from 
close friends in the last two years while 60% from parents, 55% from boy/girl friends, 
20% from classmates, 15% from relatives, 10% from husband/wife, 5% from 
grandparents, 5% from brothers and sisters, and 5% from colleagues, respectively. 
For the occasion, all the interviewees in this research activity said that they have 
received gifts for a birthday, followed by Christmas (55%), New Year (5%), 
Valentine's Day (5%), Anniversary (5%), Appreciation (5%), Easter Holiday (5%), 
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and Graduation (5%). 
For the gifts that the interviewees have received in the past include cosmetics, 
lipsticks, scarves, flowers, clothes, jewelry, camera, watch, chocolate, cards, CDs, 
handbags, stationeries, rings, money, books, mobile phones, dinners, wallets, pens, 
coffee mugs, photo frames, and Hello Kitty dolls for females, and tie, CD players, 
travel，sports equipments, laptop computers, books, plates, glasses, pens, watches, 
bags, mobile phones, chocolates, cards, dinners, clothes, organizers, magazines, 
money clips, belts, shoes, key holders, razors, plants, and walkmans for males. 
3.7.2 Preliminary Survey on Useful Gifts 
3.7.2.1 Objective of Preliminary Survey on Useful Gifts 
In the previous section, many items were received as gifts. However, whether 
those gifts were perceived to be useful or not remained unknown. Therefore, a 
preliminary survey on useful gifts was conducted to identify what items a recipient 
perceived as useful. 
3.7.2.2 Method of Preliminary Survey on Useful Gifts 
In order to determine what gifts were considered useful, a survey on useful gifts 
was conducted. The survey comprised two sections. Section one was an 18-item 
7-point Likert scale anchored with “not useful at all" (1) to "extremely useful" (7), 
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rating the relative usefulness to the recipient of various gifts. The items were 
generated from personal interviews of undergraduate students. The survey also had 
two versions, one for male and one for female. Section two was an open-ended 
question. The question attempted to determine the appropriate price of a gift received 
from a close friend. 
A detailed survey is shown in Appendix 4. 
3.7.2.3 Results of Preliminary Survey on Useful Gifts 
Twenty useable survey samples were collected. The item “watch” was rated the 
most useful gift by both male and female while a Hello Kitty doll was considered the 
least useful gift. In the literature review, Heeler et al. (1980) had also chosen 
“watches” as the gift product in their study. Therefore, the item "watch" was chosen 
as the most useful gift and the item “Hello Kitty doll" as the least useful one in the 
following manipulation. The appropriate price when receiving a gift from a close 
friend ranged from HK$25 to HK$500 with a mean of HK$161. The appropriateness 
of price was not a manipulation variable, therefore "HK$500" was chosen as a gift 
price. 
3.8 Pretest 
Based on the conceptual model developed from the findings of the in-depth 
personal interviews and the preliminary survey on useful gifts, a questionnaire was 
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designed and tested with 32 undergraduate students. Manipulation check showed that 
the manipulation was successful. The reliability (Chronbach alpha) of all the 
constructs exceeded 0.7, the threshold recommended by Nunnally (1978). 
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CHAPTER IV 
FINDINGS AND ANALYSIS 
4.0 Overview 
This chapter presents the results of the data analysis. The manipulation check is 
presented in the first section. The results of the structural equation modeling, both the 
measurement model and the structural model, are discussed in the second section. 
4.1 Manipulation Check 
In the study, three variables were manipulated: closeness, usefulness, and 
occasion. The three variables were then used for the manipulation check. Since the 
reliabilities of all three constructs, closeness ( a =0.9499), usefulness of the gift (a 
=0.8862), and appropriateness of the occasion ( a =0.9024), exceeded the generally 
agreed upon lower limit for Cronbach's alpha 0.70 recommended by Nunnally (1978)， 
three composite scores for the three constructs were generated by averaging the items 
in each scale. 
Separate ANOVAs were run on the composite score of closeness, usefulness of 
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the gift, and appropriateness of the occasion to see if the manipulation was successful. 
Results from ANOVAs show that the manipulations of closeness, usefulness, and 
occasion were successful. Specifically, there was a significant difference in the 
relationship of the gift giver and recipient between close and not close groups (5.667 
versus 2.557, P<0.0001). There was also a significant difference in usefulness of the 
gift between useful and not useful groups (5.205 versus 2.896, P<0.0001). Finally, 
there was a significant difference in appropriateness of the occasion between occasion 
and no occasion groups (4.684 versus 3.174, PO.OOOl). 
From MANOVA, results showed that there was no difference between male 
giver group and female giver group for both male and female respondents. 
4.2 Structural Equation Modeling Results 
4.2.1 Measurement Model Results 
The measurement model specifies the variables for each construct and assesses 
the reliability and validity of each construct for estimating the causal relationships. It 
implies that a good measurement model should have three characteristics: (1) high 
and statistically significant indicator coefficients (i.e., standardized factor loadings 
and (2) high reliabilities (i.e., Cronbach alpha) and (3) high validity (i.e., 
proportion-of-variance extracted index). 
The indicator coefficients (i.e., standardized factor loadings and X � 
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reliabilities and proportion-of-variance extracted index of the constructs in the 
measurement model are shown in Table 1. The first item of each construct was fixed 
at 1.00 for scaling purposes. The indicator coefficients of the constructs are generally 
high and statistically significant. Reliability levels for the constructs are high (ranging 
from 0.8585 to 0.9499). All of them exceeded 0.70, the threshold recommended by 
Nunnally (1978). The more conservative proportion-of-variance extracted index 
(Fomell and Larcker 1981), which indicates the amount of variance captured by a 
construct in relation to the amount of variance due to measurement error, 
demonstrated that all constructs had moderate to high validities (ranging from 0.61 to 
0.86). All of the constructs exceeded the minimal standard of 0.50, which indicates 
that the variance captured by the constructs exceeds the variance due to measurement 
error. (Ryan 1982) 
The analysis above showed that all of the indicator coefficients were high and 
statistically significant, and that the reliabilities and validities of all the constructs 
exceeded the minimal standards required, therefore, it is reasonable to conclude that 
the measurement model is acceptable. 
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Table 1 
The Measurement Model Results 
Proportion of 
Standardized Variance 
Constructs and Indicators Factor Loadings Reliability Extracted 
closeness ( f i) 0.9499 0.86 
xiC'close to me") 0.93' 0.87 
X2(“good relationship with me") 0.93^ 0.87 
xsC'the first person I ask for help") 0.89^ 0.80 
X4(“my best friend") 0.94^ 0.89 
Usefulness of the Gift ( f 2) 0.8862 0.75 
X5(‘‘the gift is useful") 0.86' 0.75 
X6(“a practical function") 0.82^ 0.68 
X7(‘‘make use of the gift，，） 0.91'' 0.83 
Appropriateness of the Occasion ( f 3) 0.9024 0.79 
xgC'an appropriate occasion") O.ST 0.65 
X9(“a right occasion,,) 0.95^ 0.89 
xioC'a proper occasion") 0.92^ 0.84 
Positive Feelings ( f 4) 0.8585 0.61 
X11 ("happy") 0.87a 0.76 
xi2(“touched”） 0.69^ 0.48 
xi3(“warm-hearted，,） 0.72'' 0.51 
x,4C'delighted") 0.83b 0.68 
Attitude toward Gift Receiving ( " 1) 0.8960 0.78 
yi("overall idea”） 0.85a 0.72 
y2(“overall attitude，，） 0.86^ 0.74 
ysC'positive experience”） 0.94^ 0.88 
Intention to Reciprocate (77 2) 0.8640 0.73 
y4(“likely to give”） 0.87' 0.76 
ysC'consider to give'') 0.74^ 0.55 
y6(“intend to give") 0.94卜 0.88 
^Fixed at 1.00 in the non-standardized solution. 
bpO.Ol, 1-tailed 
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4.2.2 Structural Model Results 
The structural model specifies the causal relationships among the latent variables 
and describes the causal effects and the amount of unexplained variance. Initially, it is 
important to see whether the maximum likelihood estimates for the conceptual model 
provide a satisfactory fit to the data. The Chi-square value (Table 2) indicates that the 
model does not adequately account for the relationship between the observed sample 
covariance and the hypothetical population covariance (x^=584.03, df=158, p=0.00). 
It is generally agreed that the Chi-square test should be used as a guide rather an 
absolute index of fit (Bagozzi 1981; Bearden, Sharma, and Teel 1982; Rentier 1980; 
Fomell and Larcker), therefore, other diagnostics such as Rentier's Comparative Fit 
Index (CFI), Bollen's Incremental Fit Index (IFI), and Normed Fit Index (NFI) need 
to be examined. The CFI, IFI, and NFI for the model are calculated based on the 
Chi-square value of the independence model with 190 degree of freedom (义2=3906.07, 
df二 190, p=0.00). Results (Table 2) show that CFI, IFI, and NFI are 0.89, 0.89, and 
0.85 respectively. According to Benter's (1990), Bollen's (1989) and Bettler and 
Bollen's (1980) heuristics, model fits of less than 90% are inadequate. Therefore, the 
structural model is considered marginally fit. 
Since the model fit can be considered as marginally adequate, the discussion next 
turns to the structural parameter estimates. It was hypothesized that intention to 
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reciprocate is positively affected by attitude toward gift receiving (Hi). Attitude 
toward gift receiving, in turn, was positively affected by three personal beliefs: 
closeness (H2), usefulness of the gift (H3), and appropriateness of the occasion (H4) 
and positive feelings (H5). Results (Table 2) show that hypotheses Hi, H2, H4 and H5 
were supported while H3 was rejected. Specifically, intention to reciprocate was 
positively affected by attitude toward gift receiving (^21=0.52, pO.Ol , 1-tailed). The 
proportion of variance explained, or R^ of the function, is 0.26. Attitude toward gift 
receiving was positively affected by the close relationship between the gift giver and 
the recipient (yii=0.17, p<0.01, 1-tailed), the appropriateness of the occasion 
(yi3^0.50, p<0.01, 1-tailed), and positive feelings (丫 14=0.42, p<0.01, 1-tailed). 
However, attitude toward gift receiving was negatively affected by usefulness of the 
gift (yi2=-0.11, p<0.01, 1-tailed). The proportion of variance explained, or R^ of the 
function, is 0.80. 
32 
Table 2 
The Structural Model Results 
Dependent Constructs 
Independent Constructs Attitude Intention 
H2： Closeness Attitude toward Gift Receiving (7 n) 0.17^ — 
H3： Usefulness — Attitude toward Gift Receiving ( 7 12) -0.1 a —— 
H4: Occasion — Attitude toward Gift Receiving ( 7 13) 0.50^ — 
H5： Feelings — Attitude toward Gift Receiving ( 7 h) 0.42^ — 
Hi: Attitude — Intention to Reciprocate ( 2 1 ) — 0.52^ 
Proportion of Variance Explained (R^) 0.80 0.26 
Chi-square 584.03 





'p<0.01, 1-tailed ‘ 
^Bentler and Bonett's (1980) Normed Fit Index (NFI) 
'Rentier's (1990) Comparative Fit Index (CFI) 





This chapter includes a discussion of the study results and the managerial implications 
and limitations of the results. This study concludes with a discussion of the future 
research directions based on the information gathered in this study. 
5.1 Discussion 
The study proposed and empirically tested the conceptual model of the gift 
receiving process using data collected from college students at The Chinese 
University of Hong Kong. Findings of the study suggest that intention to reciprocate 
is positively influenced by attitude toward gift receiving. The attitude toward gift 
receiving, in turn, is positively affected by a close relationship with the giver, the 
appropriateness of the occasion, and positive feelings, but is negatively affected by 
usefulness of the gift. 
The appropriateness of the occasion had the strongest impact on the attitude 
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toward gift receiving. Followed by the positive feelings and the closeness of the 
relationship. However, usefulness of the gift had a reverse impact on the attitude 
toward gift receiving. 
5.2 Managerial Implications 
From the analysis in the previous chapter, the usefulness of a gift was negatively 
correlated to the attitude toward gift receiving. The reason may be due to the price 
(HK$500) of the gift used in the scenario. A watch costing HK$500 may be perceived 
as not valuable by the gift recipient in Hong Kong, however, a Hello Kitty doll 
costing the same amount may be perceived valuable. Therefore, for marketers in gift 
related industries, the statement that “the usefulness of the gift was negatively 
correlated to the attitude toward gift receiving" means that whether the gift is useful 
or not, the activity of gift receiving is welcomed by recipients. 
A close relationship between the giver and the recipient was positively correlated 
to the attitude toward gift receiving. This finding would be of importance in 
developing marketing promotions for gift related businesses. For example, their 
advertising could emphasize the strong positive feelings of a recipient towards a gift 
from a person close to them. 
The appropriateness of the occasion factor was positively correlated to the 
attitude toward gift receiving. This finding confirms the value of heavy promotional 
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activities for such holidays as Christmas, Easter, Thanksgiving, Mother's Day, 
Father's Day, Children's Day, Valentine's Day, etc. It also supports a strong marketing 
emphasis on life cycle occasions such as a child's birth, baby shower, birthday, 
weddings, wedding showers, wedding anniversary, graduation, career achievement, 
congratulations, retirement, sympathy, funeral, hostess gifts, etc. In addition to 
holidays and life cycle occasions, marketers can also “invent” occasions for people to 
receive gifts, for example, "Good-Friend's Day," "Good-Kid's Day,，， 
"Good-Husband's Day,，’ or "Good-Wife's Day,，，etc. 
5.3 Limitations 
There are several limitations that need to be addressed in future research. The 
most important limitation is the exclusion of actual behavior. The relationship 
between intention to reciprocate and actual reciprocal behavior should be assessed in 
future studies. 
Generalizations are difficult due to the problems associated with sampling young 
university students. It would be useful for future studies to obtain a broader sample 
from a wider sampling frame and contexts. This study was conducted in Hong Kong; 
therefore, the study also raises the question of the generalizability of our research 
findings to Chinese populations in various parts of the world, such as Mainland China 
and Taiwan. 
36 
5.4 Future Research Directions 
There are some issues related to the four factors discussed in this study. The first 
factor is the relationship. The giver-recipient relationship in this study was based on 
friendships and acquaintances; other relationships could be discussed in the future 
such as romantic partners (boyfriends-girlfriends and husband-wife), parents-children, 
grandparents-grandchildren, relationship among siblings, and business relationships. 
The status of the giver-recipient relationship (positive, negative, close, or distant) may 
also impact on gift receiving behaviors. 
The second factor is the gift itself. In this study, "money" was not included as a 
useful item; however, such a topic requires further exploration in the future. Also, the 
various prices of the gifts were not discussed in the study and this may have an impact 
on the recipients' intention to reciprocate. 
The final factor is the occasion. The situation manipulated in this study was 
birthday versus no occasion. Topics such as what are other appropriate gift receiving 
occasions such as Christmas, Father's/Mother's Days, Graduation, Appreciation, 
Career Achievements, and Retirement as well as what are the appropriate gifts to be 
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Peter is a good friend of yours from school whom you have known for 2 years. Right 
now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday was your 
birthday and he gave you a birthday gift. After thanking him, you carefully opened the 
gift and found that it was a watch. You looked at the watch and wondered why it 
looked so familiar. Suddenly you remembered seeing a similar watch in the City 
Chain watch store at the shopping mall last week. The price of the watch was about 
HK$500. 
Scenario 2 
Peter is a good friend of yours from school whom you have known for 2 years. Right 
now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday was your 
birthday and he gave you a birthday gift. After thanking him, you carefully opened the 
gift and found that it was a Hello Kitty doll. You looked at the Hello Kitty doll and 
wondered why it looked so familiar. Suddenly you remembered seeing a similar doll 
in the store at the shopping mall last week. The price of the Hello Kitty doll was about 
HK$500. 
Scenario 3 
Peter is a good friend of yours from school whom you have known for 2 years. Right 
now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday, Peter 
unexpectedly gave you a gift. That day was not a special occasion such as birthday, 
Christmas or graduation. After thanking him, you carefully opened the gift and found 
that it was a watch. You looked at the watch and wondered why it looked so familiar. 
Suddenly you remembered seeing a similar watch in the City Chain watch store at the 
shopping mall last week. The price of the watch was about HK$500. 
Scenario 4 
Peter is a good friend of yours from school whom you have known for 2 years. Right 
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now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday, Peter 
unexpectedly gave you a gift. That day was not a special occasion such as birthday, 
Christmas or graduation. After thanking him, you carefully opened the gift and found 
that it was a Hello Kitty doll. You looked at the Hello Kitty doll and wondered why it 
looked so familiar. Suddenly you remembered seeing a similar doll in the store at the 
shopping mall last week. The price of the Hello Kitty doll was about HK$500. 
Scenario 5 
Peter has been one of your classmates for the last 2 years but you have never had 
lunch with him or participated together on group projects. You consider him more of a 
school acquaintance than a friend. Last Saturday was your birthday and he gave you a 
birthday gift. After thanking him, you carefully opened the gift and found that it was a 
watch. You looked at the watch and wondered why it looked so familiar. Suddenly 
you remembered seeing a similar watch in the City Chain watch store at the shopping 
mall last week. The price of the watch was about HK$500. 
Scenario 6 
Peter has been one of your classmates for the last 2 years but you have never had 
lunch with him or participated together on group projects. You consider him more of a 
school acquaintance than a friend. Last Saturday was your birthday and he gave you a 
birthday gift. After thanking him, you carefully opened the gift and found that it was a 
Hello Kitty doll. You looked at the Hello Kitty doll and wondered why it looked so 
familiar. Suddenly you remembered seeing a similar doll in the store at the shopping 
mall last week. The price of the Hello Kitty doll was about HK$500. 
Scenario 7 
Peter has been one of your classmates for the last 2 years but you have never had 
lunch with him or participated together on group projects. You consider him more of a 
school acquaintance than a friend. Last Saturday, Peter unexpectedly gave you a gift. 
That day was not a special occasion such as birthday, Christmas or graduation. After 
thanking him, you carefully opened the gift and found that it was a watch. You looked 
at the watch and wondered why it looked so familiar. Suddenly you remembered 
seeing a similar watch in the City Chain watch store at the shopping mall last week. 
The price of the watch was about HK$500. 
Scenario 8 
Peter has been one of your classmates for the last 2 years but you have never had 
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lunch with him or participated together on group projects. You consider him more of a 
school acquaintance than a friend. Last Saturday, Peter unexpectedly gave you a gift. 
That day was not a special occasion such as birthday, Christmas or graduation. After 
thanking him, you carefully opened the gift and found that it was a Hello Kitty doll. 
You looked at the Hello Kitty doll and wondered why it looked so familiar. Suddenly 
you remembered seeing a similar doll in the store at the shopping mall last week. The 
price of the Hello Kitty doll was about HK$500. 
Amy Version 
Scenario 1 
Amy is a good friend of yours from school whom you have known for 2 years. Right 
now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday was your 
birthday and she gave you a birthday gift. After thanking her, you carefully opened 
the gift and found that it was a watch. You looked at the watch and wondered why it 
looked so familiar. Suddenly you remembered seeing a similar watch in the City 
Chain watch store at the shopping mall last week. The price of the watch was about 
HK$500. 
Scenario 2 
Amy is a good friend of yours from school whom you have known for 2 years. Right 
now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday was your 
birthday and she gave you a birthday gift. After thanking her, you carefully opened 
the gift and found that it was a Hello Kitty doll. You looked at the Hello Kitty doll and 
wondered why it looked so familiar. Suddenly you remembered seeing a similar doll 
in the store at the shopping mall last week. The price of the Hello Kitty doll was about 
HK$500. 
Scenario 3 
Amy is a good friend of yours from school whom you have known for 2 years. Right 
now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday, Amy 
unexpectedly gave you a gift. That day was not a special occasion such as birthday, 
Christmas or graduation. After thanking her, you carefully opened the gift and found 
that it was a watch. You looked at the watch and wondered why it looked so familiar. 
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Suddenly you remembered seeing a similar watch in the City Chain watch store at the 
shopping mall last week. The price of the watch was about HK$500. 
Scenario 4 
Amy is a good friend of yours from school whom you have known for 2 years. Right 
now you are both in the same class. You study together, do the group projects together, 
have lunch together, and even ride home on the train together. Last Saturday, Amy 
unexpectedly gave you a gift. That day was not a special occasion such as birthday, 
Christmas or graduation. After thanking her, you carefully opened the gift and found 
that it was a Hello Kitty doll. You looked at the Hello Kitty doll and wondered why it 
looked so familiar. Suddenly you remembered seeing a similar doll in the store at the 
shopping mall last week. The price of the Hello Kitty doll was about HK$500. 
Scenario 5 
Amy has been one of your classmates for the last 2 years but you have never had 
lunch with her or participated together on group projects. You consider her more of a 
school acquaintance than a friend. Last Saturday was your birthday and she gave you 
a birthday gift. After thanking her, you carefully opened the gift and found that it was 
a watch. You looked at the watch and wondered why it looked so familiar. Suddenly 
you remembered seeing a similar watch in the City Chain watch store at the shopping 
mall last week. The price of the watch was about HK$500. 
Scenario 6 
Amy has been one of your classmates for the last 2 years but you have never had 
lunch with her or participated together on group projects. You consider her more of a 
school acquaintance than a friend. Last Saturday was your birthday and she gave you 
a birthday gift. After thanking her, you carefully opened the gift and found that it was 
a Hello Kitty doll. You looked at the Hello Kitty doll and wondered why it looked so 
familiar. Suddenly you remembered seeing a similar doll in the store at the shopping 
mall last week. The price of the Hello Kitty doll was about HK$500. 
Scenario 7 
Amy has been one of your classmates for the last 2 years but you have never had 
lunch with her or participated together on group projects. You consider her more of a 
school acquaintance than a friend. Last Saturday. Amy unexpectedly gave you a gift. 
That day was not a special occasion such as birthday. Christmas or graduation. After 
opened the gift and found that it was a watch. You looked 
at the watch and wondered why it looked so familiar. Suddenly you remembered 
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seeing a similar watch in the City Chain watch store at the shopping mall last week. 
The price of the watch was about HK$500. 
Scenario 8 
Amy has been one of your classmates for the last 2 years but you have never had 
lunch with her or participated together on group projects. You consider her more of a 
school acquaintance than a friend. Last Saturday, Amy unexpectedly gave you a gift. 
That day was not a special occasion such as birthday, Christmas or graduation. After 
thanking her, you carefully opened the gift and found that it was a Hello Kitty doll. 
You looked at the Hello Kitty doll and wondered why it looked so familiar. Suddenly 
you remembered seeing a similar doll in the store at the shopping mall last week. The 




Closeness (A 4-item, 7-point Likert scale) 
Xi: Peter is very close to me. 
X2： My relationship with Peter is very good. 
X3: Every time I need help, the first person I think of is Peter. 
X4： Peter is one of my best friends. 
Usefulness of the Gift (A 3-item, 7-point Likert scale) 
X5: The gift that Peter gave me is very useful. 
X6： Peter gave me a gift that has a practical function. 
X7： I can make good use of the gift that Peter gave me. 
Appropriateness of the Occasion (A 3-item, 7-point Likert scale) 
Xg： I think Peter gave me the gift for an appropriate occasion. 
X9： I think it was the right occasion for Peter to give me the gift. 
Xio: The occasion described in the scenario is proper for me to receive the gift 
from Peter. 





Attitude toward Gift Receiving (A 3-item, 7-point Likert scale) 
Yi: Overall, I like the idea of receiving the gift from Peter. 
Y2: My overall attitude toward the gift received from Peter is very favorable. 
Y3: Overall, my experience of receiving the gift from Peter is very positive. 
Intention to Reciprocate (A 3-item, 7-point Likert scale) 
Y4 It is likely that I will give a gift to Peter in the future. 
Y5: I will consider giving a gift to Peter in return. 
Y6: I intend to give a gift to Peter in the future. 
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Appendix 3 
PERSONAL INTERVIEWS SCRIPT FOR GIFT RECEIVING 
Subject number: 01 
Gender: Male 
1. What gifts have you received in the last two years? 
Ties, Sony play station 2, a cruise to Florida and Alaska, golf-playing, golf 
equipment. 
2. For what occasions have you received gifts? 
Birthday, Christmas 
3. Who has given you gifts in the last two years? 
Friends, relatives, brothers and sisters, girl friends 
4. In your mind, why did your friends give you a gift? 
Because they love me. 
5. Why did your brothers and sisters give you gifts? 
Because they love me. 
6. Why did your girl friend give you gifts? 
Because she loves me. 
7. How do you feel when you receive a gift from your friends? 
I feel thankful. 
8. What about your brothers and sisters? 
They should give me gifts. 
9. What about your girl friends? 
I feel happy, and thankful. 
10. When you said "Friends," do you mean close friends or just acquaintances? 
4 7 
I think only close friends will give you gifts, and those friends are someone you 
go out together all the time. 
11. What kind of gifts would you like to receive in the future? 
I like to receive a sports car 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
Well, I received a laptop from my parents, and it's the last gift I've received. Then 
I have received traditional gifts every Christmas and birthday, and also when I 
went here, my friends gave me good-bye presents. 
2. What kind of present? 
Basically it's small items like soap and shampoo. 
3. So you received gifts for birthdays and Christmas? 
Mainly yes, and then my parents, when I told them that I have difficulties 
accessing Internet from here, from my room, then they gave me a laptop. 
4. Other than your parents and friends, who has given you gifts? (Girl friend?) 
I don't have a girl friend at the moment, but I would hope so. 
5. I mean in last two years? 
In last two years, yes, girl friends. Yes, I think that's girl friends, friends, and 
family. 
6. In your mind, why did your parents give you a gift? 
Because they love me. 
7. Why did your girl friend give you a gift? 
Hopefully because she loves me. 
8. Why did your friends give you a gift? 
Hopefully because they like me. 
9. How do you feel when your parents give you a gift? 
Normally I feel if the gift is too big to accept, I feel a little bit awkward. Like the 
laptop, I really need a laptop, but I think it's a really big gift, and then I have some 
difficulties to accept the gift. 
10. Why? 
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Because I feel maybe I should give something in return especially for my birthday 
and Christmas. When I receive a gift for my birthday, that means, then I should 
also give a gift for other's birthday. The same with Christmas, when I receive gifts, 
I also give gifts. So it's a mutual thing. Receiving a gift is a gesture that, well for 
me personally, it's a little bit difficult to accept, and sadly, because I feel like I 
owe something to return. 
11. What about your girl friend? When she gives you a gift, how do you feel? 
I feel glad, but I think it should be the thought that counts. So when it's a little bit 
expensive, I feel a little bit awkward. When it's not, when it comes from the heart, 
then I feel very very glad. 
12. OK, what about your friends, when your friends give you a gift, how do you feel? 
I feel the same as my girl friend, but in my country, in my culture, giving gift, it's 
not gift-giving culture, and you rarely give gifts like that. You need a reason to 
give gifts like going away. 
13. When you mention about “friends” do you mean your close friends or someone 
you just know? 
I mean close friends. 
14. What kind of gifts would you like to receive in the future? 
Nothing in a material sense, there is nothing I want to receive, but I would say that 
if it comes from the heart, what I really appreciate is, really pleases me is, if my 
friends know I need something, and they remember it. Even my birthday, I get 
something that I mentioned maybe months prior to my birthday what I needed, 
and then they actually pay attention and remember it, because they care. That 
makes me very glad. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
Well, you know girls; I received cosmetics, lipsticks, scarf, flowers, and clothes. 
Basically it's those useful and practical items. 
2. For what occasions have you received gifts? 
For birthdays, holidays like spring festival. I used to receive red envelop during 
spring festival, but not any more. Or when I help someone, and the one wants to 
show his/her appreciation, then I will receive a gift. 
3. Who has given you gifts in the last two years? 
Friends, relatives like aunts, or when you help someone like a stranger, and then 
the stranger will give you something to show appreciation. 
4. In your mind, why did your relative give you gifts? 
To show they care about me, or they think I need something. They don't give me 
money for that so they bought it for me and give it to me. 
5. What about your friends? Why did they give you gifts? 
One is to show care, and the other is to exchange gifts. Sometimes you receive 
gifts, and then you give gifts in return. 
6. How do you feel when you receive a gift from your relatives? 
I feel happy, no burden, and be loved that someone cares about me. 
7. What about your friends? How do you feel when they give you gifts? 
It depends on what kinds of friends. If it's close friends, then I will feel happy. I 
will think they love me. But if it's other friends, normally, I don't feel burden. If 
they give me something expensive, then I will feel burden, because next time, I 
have to buy something expensive to them in return, and I don't have money. If the 
gift is not so expensive, then I will accept it. No burden. 
For those not so close friends, it also depends on if I like the person or not. If I 
like the person, then I will feel happy, but if I don't like the person, then I would 
think about why does that person wants to give me a gift, especially, when a guy 
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wants to give me a gift, the I would think what does he want from me? 
8. What kind of gifts would you like to receive in the future? 
I would like a house, and a shawl, because I like shawl, but I don't want to buy it. 
52 
Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
Jewelry, camera, watch, chocolate, cards, gold jewelry 
2. For what occasions have you received gifts? 
Most of time is for birthday, Valentine's Day, Christmas, New Year, or sometimes 
I receive gifts without any special reasons. 
3. Who has given you gifts in the last two years? 
My mother, boy friend, close friends, girl friends, and someone I just know. 
4. In your mind, why did your mother give you a gift? 
My mother gave me something, which can keep values, because if something 
happens to me, I can exchange them with cash. 
5. What about your boy friend? Why did he give you gifts? 
I think he wants to show me that he cares about me and sometimes he sees 
something I need or something I would like, then he will give me something. 
6. What about those close friends? Why did they give you gifts? 
Most of the time is for my birthday. That's the main reason why they gave me 
gifts. 
7. You mentioned earlier that some friends you just know also gave you gifts. Why 
did they give you gifts? 
I think they want to show that you are interested in me, because I am not married, 
and they think they still have chances. Most of the time is this case. 
8. That means most of them are boys. 
Yes. Actually all of them are boys. 
9. How do you feel when your mother gives you a gift? 
I feel warm, because my mother cares about me, and she knows what I need and 
want. 
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10. What about your boy friend? What do you feel when he gives you gifts? 
I feel that he cares about me and thinks of me. He also pays attention to what I 
need. He also gives me gifts for Valentine's Day and Christmas, but I think it's not 
necessary to give me gifts in this case. 
11. What about those close friends? What do you feel when they give you gifts? 
I think friendship is the most important things among friends, so it's not important 
if we exchange gifts or not. 
12. What about those friends you just know? 
I think it's absolutely not necessary. They don't need to show your interests in me 
by giving gifts. It's not necessary to receive gifts. I think the feeling is the most 
important. Especially when I receive those expensive gifts, then I feel very bad, 
because I don't want to feel that I own them something. If it's only chocolate, 
flower, or cards, then I feel a little bit OK, but still uncomfortable. 
13. What kind of gifts would you like to receive in the future? 
I think I got everything I want, so I have no idea what else do I want for gifts. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I think various of small things like books, plates, glasses, CDs, a watch. 
2. For what occasions have you received gifts? 
Two occasions: Christmas and birthday. 
3. Who has given you gifts in the last two years? 
My family, my brothers and sisters, my girl friend, my parents, and my girl 
friend's parents. 
4. Have you ever received any gifts from some acquaintances? 
Not really, no. A long time ago when I studied together with some Japanese, and 
I noticed that Japanese have a habit to give gifts. Then I received some small 
gifts. 
5. In your mind, why did your parents give you a gift? 
Because it's tradition. 
6. What about your girl friend? 
It's for the same reason, tradition for Christmas. It's all for Christmas, you are 
supposed to give each other gifts. 
7. What about friends? Why did they give you gifts? 
Same reason. 
8. You also mention about those Japanese friends. Why did they give you gifts? 
I don't really understand the Japanese culture but I think it's part of Japanese 
culture as a way to show appreciation and relationship or something like that. 
9. How do you feel when you receive a gift from your parents? 
It's nice to receive gifts I think. 
10. What about your girl friend. How do you feel? 
It's a nice feeling also. I mean normally it's good to receive gifts, but the problem 
55 
is often that today many people like you have most of things you need, and they 
can't give you things you really need. So sometimes it can be annoying that they 
give you more stupid things that you don't need. 
11. What about your friends? How do you feel when they give you gifts? 
Same thing. I feel nice. 
12. What about those Japanese friends? How do you feel when they give you gifts? 
I was surprised. I was very surprised, because I didn't expect it, and then I didn't 
know really if I was supposed to give it back or not. 
13. What kind of gifts would you like to receive in the future? 
The problem is I like to receive things that I like but I would not buy myself. 
Maybe those things that can surprise me. Right now, I don't find anything I wish 
for. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I received watches, CDs, handbags, stationeries, something like that. 
2. For what occasions have you received gifts? 
Mostly the gifts are for my birthday and Christmas presents. 
3. Who has given you gifts in the last two years? 
Including parents, friends, and my new and old classmates. 
4. In your mind, why did your parents give you a gift? 
They usually give me a gift. It's a habit. They give me gifts all the time. 
5. What about your friends? Why did they give you a gift? 
Just for birthday, usually. 
6. What about your classmates? Why did they give you gifts? 
To maintain friendship, maybe. 
7. How do you feel when your parents give you a gift? 
I feel happy and I thank them for the gift. 
8. What about your friends? 
Happy as well, but my degree of happiness will depend on if I like it or not. 
9. What about your classmates? 
The same, happy. 
10. Have you ever received any gifts from some acquaintances, or from someone you 
hardly know? 
Very rarely, sometimes a bunch of them, like a group of people will give me a 
gift, then I feel surprised. 
11. What kind of gifts would you like to receive in the future? 
I would like to receive jewelry or just money, so I can buy anything I want. 
57 
Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I've received a watch and a ring. 
2. For what occasions have you received gifts? 
My birthday and anniversary gift from my boy friend. 
3. Who has given you gifts in the last two years? 
Boy friend, and boy friend. 
4. In your mind, why did your boy friend give you a gift? 
Because he wants to show me it's a special occasion for me, and for me to 
remember. 
5. How do you feel when you receive a gift from them? 
I kind of expected it, and very happy, of course, and I feel loved. 
6. What kind of gifts would you like to receive in the future? 
Jewelry is nice, maybe purses, or clothes, maybe. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
One Mont-Blanc pen, and a watch. 
2. For what occasions have you received gifts? 
Birthday mostly, I don't think I receive gifts for Christmas. 
3. Who has given you gifts in the last two years? 
From girl friend, and friends. 
4. Have you ever received gifts from acquaintances? 
Yes, but I don't remember what gifts I have received. 
5. In your mind, why did your girl friend give you a gift? 
I think, it's for memory. 
6. Why did your friends give you a gift? 
To celebrate my birthday. 
7. Why did those acquaintances give you a gift? 
Well, I don't understand why did they give me a gift. 
8. How do you feel when your girl friend gives you gifts? 
I feel happy. 
9. What about your friends? How do you feel? 
Very happy too, because I didn't expect them to give me gifts. 
10. What about those acquaintances? What do you feel when they give you a gift? 
I will wonder why they give me gifts. 
11. What kind of gifts would you like to receive in the future? 
No special preference, any gifts will do. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I received a back bag, a mobile phone, and a watch. I can't remember exactly. 
2. For what occasions have you received gifts? 
For my birthday, basically birthday. 
3. Who has given you gifts in the last two years? 
Basically they are my friends, and classmates in MBA class. 
4. In your mind, why did your friends give you a gift? 
For no reasons, but the most basic reason is a birthday gift, because in my 
memory during the past years, I received only birthday gifts. 
5. What about your classmates, why did they give you a gift? 
Because it's my birthday, that's the reason, but I am not sure. 
6. How do you feel when your friends give you gifts? 
Happy, surprised, but I think that's not necessary. 
7. What do you feel when your classmates give you gifts? 
The same. 
8. What kind of gifts would you like to receive in the future? 
Actually I don't want to receive a gift. 
9. Why? 
That's not necessary. First of all, I don't think I have an immediate demand for 
anything. I don't have any desire for possessing anything else. On the other hand, 
if I need something, I would buy it by myself. For others who want to give me a 
gift, they may not know what is really my need. I may get a gift, but is not useful 
for me, so I think it's not necessary. However, when I receive a gift, I have to 
respond to be happy, to be surprised, but perhaps actually I don't like that gift. I 
don't need that perhaps. So I don't, actually I don't like receiving gifts. 
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10. If you receive something you think it's not useful, then what do you do? 
Put it in my room, and I will store it and keep it for memory. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
Money, clothes, music books, I think that's it. 
2. For what occasions have you received gifts? 
Christmas and birthday. 
3. Who has given you gifts in the last two years? 
My family(mom, dad, great parents), other relatives, and boy friend. 
4. In your mind, why did your parents give you gifts? 
Tradition. 
5. What about your great parents? 
Also tradition. 
6. What about you're other relatives? 
Tradition. 
7. What about your boy friend? 
Tradition. 
8. How do you feel when your parents give you gifts? 
OK, just have to give another gift back. 
9. How do you feel when you receive a gift from your great parents? 
The same, to return the gift. 
10. What about relatives? 
The same. 
11. What about your boy friend? 
The same. I am always happy for all the gifts. 
12. What kind of gifts would you like to receive in the future? 
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A horse, travel, any tickets to anywhere, to Brazil, Argentina... 
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Subject number: 11 
Gender: Female 
1. What gifts have you received in the last two years? 
Mobile phones, accessories, jewelry, scarves, and cosmetics. 
2. For what occasions have you received gifts? 
Birthday, Valentine's Day, Christmas. 
3. Who has given you gifts in the last two years? 
My husband, my mother, my ex-classmates. 
4. In your mind, why did your husband give you a gift? 
Make me happy. 
5. Why did your mother give you gifts? 
As a custom, because she gives me gifts or red pocket money on my birthday. 
She only gives me once on my birthday. 
6. Why did your classmates give you gifts? 
Usually it's for my birthday, or sometimes they travel overseas and buy some 
souvenirs for me. 
7. How do you feel when your husband gives your gifts? 
Happy, Sweet. 
8. What about your mother? 
Oh, it's normal, because once a year, and I can figure out what gifts she give, so 
it's OK, very normal, I am still happy but no as sweet as what my husband gives. 
9. What about your classmates? 
Happy, but if I have to rank, my husband would the first, classmates second, and 
my mother, the parents the third. 
10. What kind of gifts would you like to receive in the future? 
Any gift, and I think it's a house, I have mentioned before I have to be consistent 
with a house. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
For my best recollection I still remember last year during Christmas time I 
received a pack of chocolate with a card. My last birthday, I received a card and 
dinner treated by my friends. No other things else. 
2. For what occasions have you received gifts? 
During special occasions like my birthday, like some special festivals like Chinese 
New Year, Christmas, and sometimes not quite often, during Easter Holiday. 
3. Who has given you gifts in the last two years? 
Most likely, my friends and my family. 
4. In your mind, why did your family give you a gift? 
It's tradition to show they really concern me, and to show that they care me, and to 
show some kind of support. 
5. What about your friends? Why did they give you gifts? 
They want to make me happy. I think the major reason why they give me such a 
good offer is to show that I am kind of important person in their lives. But I think 
a treat to lunch or dinner will do it. 
6. How do you feel when your parents give you gifts? 
I feel happy, I feel I am being card, and I feel I should love them more because in 
their hearts I am an important figure. 
7. What about your friends? How do you feel when they give you gifts? 
Sometimes I do feel embarrassed, because I am really reached to 25 years old. But 
for man, I mean I am really reached to a young man. For a young man, even 
though you are happy, you can't express your happiness on your face quite easily. 
Therefore, sometimes I feel embarrassed, but deep in my heart, I am really 
appreciate about their offerings. 
8. What kind of gifts would you like to receive in the future? 
The best gift is not in physical shape, but it's about whether they still remember 
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me. The present is not the most important for example, as long as you and I have a 
change to sit down to chat during a birthday or special occasions. I will feel great. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I received something, which are useful, and something, which are not so useful 
that just for decoration. I received a bag, some cards, some CDs, two shirts, a 
book, an organizer, some magazines and some other clothes. 
2. For what occasions have you received gifts? 
For the past two years, mainly for two birthdays, for the rest, some of my friends 
went overseas, and when they came back, they brought me something, some 
souvenirs or something useful from them. 
3. Who has given you gifts in the last two years? 
Most of the gifts should be from my friends, my friends I mean most of them 
would be colleagues of mine from school. And the rest, I get something from my 
family members, like my uncle, aunts, and sometimes, my parents. 
4. In your mind, why did your parents give you a gift? 
My parents rarely give my gifts. Sometimes when they go abroad for travel or 
trip, they buy me something, and sometimes when I need some stuff, say, when 
they go to Taiwan, and I want a book or something, then I will request them to 
buy me something. But I mean of course, they won't actively buy me something. 
5. What about other family members? 
Basically it's not for special reasons. Sometimes it's just because they travel 
overseas. Or because my parents are good to their children and then in return they 
will buy me something. 
6. What about your colleagues from school? Why did they give you gifts? 
Sometimes they know what I like, and sometimes I don't buy things myself, and 
they thinks something suits me or things that would good for me, and then they 
will buy it for me. 
7. How do you feel when you receive a gift from your parents? 
Most of time, I think it doesn't suit me. What they bought, I don't really like it 
that much. I still feel good because they buy me something even I won't use them, 
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but it's still makes me feel good. 
8. What about other family members, how do you feel when they give you a gift? 
I also feel good, but I mean sometimes it's just like something an exchange of 
gifts. You buy something for them, and then for exchange they buy something 
back. 
9. What about your classmates? How do you feel when they give you a gift? 
They always give me surprises, sometimes they really know what I like, so I think 
it's very interesting. 
10. What kind of gifts would you like to receive in the future? 
I like to have gifts, which I, myself, won't be able to buy, or don't want to buy or 
won't afford to buy. I mean it doesn't really have to be very expensive, I mean 
something, which I think it's not worth buying it by myself. Then it's good for 
someone else to give me that thing, like some CDs, which I won't buy by myself 
because it's not worth, too expensive, or some old CD's or comic books. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I have received a watch for Valentine's Day, a wallet for birthday, clothes for 
birthday, money for birthday. 
2. For what occasions have you received gifts? 
I already answered. 
3. Who has given you gifts in the last two years? 
From family, my friends, and my boy friend. 
4. In your mind, why did your family give you a gift? 
To celebrate a certain occasion and they believe that this is something I would like 
and I am goanna use it. They would make me happy. 
5. What about your friends? Why did they give you gifts? 
I think it's for the same reason. 
6. What about your boy friend? Why did he give you gifts? 
For the same reason. 
7. How do you feel when you receive a gift from your parents? 
I feel very happy, and I feel be extra happy if the gift is something I need and I 
use quite a lot. 
8. What about your friends? 
For friends, I think is not really the actually gift that matters, it's probably is a 
token of the friendship, so it's doesn't actually matter what the actual content of 
the gift. 
9. What about your boy friend? 
Oh, boy friend, usually I expect something very specific from him. So I would 
expect him to deliver whatever I've instructed him to buy. 
10. What kind of gifts would you like to receive in the future? 
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I would still like things that are practical. So, right now, probably I want a leather 
bag, shoes, accessories, and jewelry maybe. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
The gifts that I have received before include clothes, pens, coffee mugs, and 
photo frames, and Hello Kitty dolls. 
2. For what occasions have you received gifts? 
For my birthday, Christmas, and New Year. Sometime I received gifts for no 
special occasions. 
3. Who has given you gifts in the last two years? 
My friends and my family. 
4. In your mind, why did your friend give you a gift? 
Sometimes it's for my birthday, but sometimes it's just for no reasons. 
5. What about your family, why did they give you gifts? 
Same reason. 
6. How do you feel when you receive a gift from your friend? 
Happy, even though I got something I don't like, but the feeling of receiving a 
gift always makes me happy. 
7. How do you feel when you receive a gift from your family? 
Happy, most of the time I like the gifts they gave me. 
8. What kind of gifts would you like to receive in the future? 
Doesn't really matter. Maybe a teddy bear. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
Watches, some clothing accessories, like belt and ties. 
2. For what occasions have you received gifts? 
Birthdays and some gatherings with my friends. 
3. Who has given you gifts in the last two years? 
My very close friends, and colleagues from work. 
4. In your mind, why did your friends give you a gift? 
I don't know really. 
5. Why did your colleagues give you gifts? 
I really don't know. 
6. How do you feel when you receive a gift from your friends? 
I feel happy and surprised, because for some occasions not necessary for birthday 
just social gathering, they just give me a gift, which makes me really surprised. 
7. What about your colleagues? What do you feel when they give you a gift? 
It seems to that the relationship between my colleagues and me is beyond the 
co-worker's relationship. It goes to some kind of friendship. Of course, I feel 
happy. 
8. What kind of gifts would you like to receive in the future? 
A car and a watch. I think that's enough for me. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I have received a gift from my friend, which is money clip. That's the gift I 
received. 
2. For what occasions have you received gifts? 
One occasion, my birthday. 
3. Who has given you gifts in the last two years? 
It my friend from Canada, and I have known him for 5 years. 
4. In your mind, why did your friend give you a gift? 
I think he treats me as a friend and we always give gifts to each other during 
special occasions, so it's sort of tradition between friends among our groups. 
5. How do you feel when you receive a gift from him? 
I feel glad and I feel happy, because he actually spends time and effort to buy me 
a suitable gift. 
6. What kind of gifts would you like to receive in the future? 
Gifts that would be useful in the future such as if I perceive that I will be going to 
work, then maybe I would appreciate more something that I can wear or 
something I can use for work. If they give me something like pen, tie stripe, and 
cufflinks, then I think I would be more appreciated. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I've received electronic devices such as a TV, walkman, MP3 player, computer 
laptop, and sports equipment like golf equipment, golf clubs, golf shoes, and golf 
clothes. 
2. For what occasions have you received gifts? 
Mainly birthdays, graduations and Valentine's day. 
3. Who has given you gifts in the last two years? 
My girl friends, my parents, and my best friends. 
4. In your mind, why did your girl friend give you a gift? 
Because I gave her gifts, in return, she gave me something back. 
5. What about your parents? Why did they give you gifts? 
My parents, they have been giving me gifts since I was bom, so it's unconditional. 
6. What about your friends? 
My friends gave me gifts for my graduation. That was past April May. 
7. How do you feel when you receive a gift from your girl friend? 
Oh, of course, happy, sometimes it might not be the gift you want, but still I feel 
happy, because it comes from her heart, and the symbolic of the gift is important. 
8. What about your parents, how did you feel when they give you a gift? 
Sometimes obligated, but I know I shouldn't have felt like that. It's still a happy 
feeling, because I gain something I can use in my daily life. 
9. What about your close friends? 
They know what I want, because I hang on with them and we play golf together 
and buy basically what Fm looking for. So it's really a good feeling. 
10. What kind of gifts would you like to receive in the future? 
I like big things, like a car and a house. Or maybe little things for my car. You 
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know guys like to play with their cars. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
Pen, clothes, shoes, something like that. 
2. For what occasions have you received gifts? 
Christmas, my birthday, and Valentine's Day. 
3. Who has given you gifts in the last two years? 
Mostly my girl friend, my parents, and my friends. 
4. In your mind, why did your girl friend give you a gift? 
Because she wants me to be happy. 
5. What about your parents? Why did they give you gifts? 
Maybe they show they care about me, they love me. 
6. What about your friends? Why did they give you gift? 
They want me to be happy. And it's something about friendship. 
7. How do you feel when you receive a gift from your girl friend? 
I feel happy and warm. 
8. What about your parents? What do you feel when they give you gifts? 
Same. 
9. What about your friends? What do you feel when they give you gifts? 
Same. 
10. What kind of gifts would you like to receive in the future? 
Maybe a small car model. 
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Subj ect number: 14 
Gender: Female 
1. What gifts have you received in the last two years? 
I received a razor, a plant, key holders, and glasses. 
2. For what occasions have you received gifts? 
For birthday, Christmas, and Spring Festival. 
3. Who has given you gifts in the last two years? 
My wife, ex-classmates, and friends. 
4. In your mind, why did your wife give you a gift? 
Because she loves me. 
5. Why did your ex-classmates give you gifts? 
Because we have known one another for a long time, and it's a way to maintain 
our friendship and to show we care about one another for special occasions. 
6. Why did your friends give you gifts. 
Same as I mentioned earlier, to maintain friendship. 
7. How do you feel when you receive a gift from your wife? 
Very happy. 
8. I low do YOU feel when vour ex-classmates jzive vou uifls? 
Very happy. 
9. How do vou feel when vour friends izive vou uifls? 
Very happy. 
10. What kind of gifts would you like to rccci\ c in the future'? 
A car and a house. That's all. 
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Appendix 4 
PRELIMANARY SURVEY ON USEFUL GIFTS 
1. Suppose you have received the following gifts. Please rate the relative 
usefulness (i.e. practical function or something you can use) of the following 
items to you. (An 18-items, 7-point Likert scale) 




5. Key holder 
6. Photo frame 
7. Clothes 
8. Music CD 
9. Book 








18. Hello Kitty doll 
2. What would you consider to be the appropriate price for a gift that you would 
"receive,, from a close friend? 
HK$ 
* Items 15. 16, and 17 are different in female version. For female version, items 15, 
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